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Abstract 

Being entrepreneurial is not just a particular attribute of an entrepreneur’s personality instead it is 
the essence of entrepreneurship behavior. Entrepreneurs are not born with innate entrepreneurship 
qualities instead, they become so through their real-life experiences and learnings encountered on 
their way to set up a business. The entrepreneurial activities are acknowledged as fundamental 
elements within a business as a catalyst to enhance workplace performance. Every workplace 
practice organizational entrepreneurship to achieve its goals and missions and manifests itself in 
many ways. Comprising a wide range of tasks and initiatives, this concept is perceived as an act 
involving a series of pure innovations to ordinary activities related to various products, processes, 
and services. Entrepreneurship thinking enables the application of knowledge to create and 
develop new economic ventures and tap the opportunities. Today, modern enterprises are engaged 
in developing economic ventures suited to entrepreneurial epicenter globally. This study aims to 
highlight the various policies and practices adopted by modern enterprises worldwide. It helps to 
identify the ins and outs of the industry and analyze the risks and amount of initiative involved. 
The paper also tries to explain the core of the term ‘Entrepreneurship’ in a brief and simplified 
way. Further, it tries to deal with challenges, implications, and meaningful suggestions related to 
organizational entrepreneurship. 
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1. Introduction 
Recent scholarship further emphasizes entrepreneurship as a dynamic, opportunity-driven and 
context-dependent phenomenon shaped by institutions, technology, and sustainability imperatives 
(Audretsch et al., 2019; Bruton et al., 2022; Friedrich & Steyaert, 2024, 2016; Kuratko, 2023). 
Contemporary research highlights digital entrepreneurship, innovation ecosystems, and resilience 
as core elements influencing organizational entrepreneurship in volatile environments (Nambisan 
et al., 2018; Shepherd & Gruber, 2020). 
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Richard Cantillon (1680–1734), a Franco-Irish economist, was the first to use the term 
"entrepreneur" in his seminal work, "Essay on the Nature of Commerce in General." 
Organizational entrepreneurship (OE) is a concept that has been discussed in the literature for more 
than three decades under various terminologies and nomenclature. The transition of its definition 
and coteries has been witnessed and experienced during the continual evolution of management 
science concerning the globalization movement. The terminologies frequently overlap. For 
example, "organizational venturing" and "intrapreneurship" are synonyms that represent the same 
features in both phrases and actions. Organizational entrepreneurship is more than just the idea or 
establishment of a firm; it also predicts a specific aspect of an entrepreneur's vision, distinction, 
and innovation. Various researchers have attempted to define entrepreneurship in their unique 
ways, but none have been able to do it consistently and forever. The primary goal of 
entrepreneurship is to enhance skills, creativity, and new ideas, among other things, to increase an 
organization's profitability, which in turn contributes to the nation's economic progress. According 
to (Gartner, 2016), Entrepreneurship is a challenging and complicated process that is not linear. 
Entrepreneurship is critical to promoting economic activity in all aspects of an individual's 
economic life, as well as a country's economic growth. It is concerned with the goods and services 
produced and has a significant impact on the whole economy of a country by affecting 
employment, revenue creation, and foreign exchange. In economics, entrepreneurship is associated 
with properties such as labor, land, capital, and natural resources, all of which produce significant 
financial rewards. 
Throughout industrialized countries, entrepreneurialism has been used as a weapon in the fight  
against economic stagnation (Yldrm et al., 2019). In its simplest form, entrepreneurship is the 
process of co-founding a new firm to earn a profit. It entails a combination of capital, technology, 
and human ability. In growing economies like Africa, it has been observed that the educated class 
faces a higher rate of unemployment, implying that entrepreneurship is more of a necessity than 
an option in African countries. Individuals in these places are driven to establish their ventures and 
become self-employed to survive unemployment. Entrepreneurship is a critical business 
component that accelerates and elevates a nation's socio-economic growth to the maximum level 
possible. Entrepreneurs must possess the necessary abilities to instill an entrepreneurial mindset 
and train future leaders in the art of handling complex, interdependent, and constantly changing 
situations (Andrew & Kathryn, 2015). While many characteristics of entrepreneurs may be shared, 
they all possess specific unique and extraordinary characteristics that set them apart from the 
competition. They assume the obligations and dangers associated with running a business in with 
the goal of earning a profit.  
There is an entrepreneurship development program designed to foster the growth of new  
entrepreneurs., especially in the context of gaining access to relevant entrepreneurial skills, 
information, values, and attitudes relevant to their professions. A country's socioeconomic growth 
is contingent upon the presence of entrepreneurs and an excellent social-economic environment. 
Socioeconomic growth is a process that seeks to address the social and economic demands of a 
population. Additionally, emphasize the development of strategies that will prioritize those needs 
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that are rational and, in the people’s, best interests in the long run. Kumar and Raj (2019) defined 
one of the traits of a dynamic entrepreneur as the ability to adapt to modern trends, market 
expansion, new technology, stringent regulations, and economic conditions. Entrepreneurship 
surged onto the global arena in the latter half of the last century, notably in urban areas, and there 
is still a need to promote it in rural areas to produce viable jobs. According to research on the 
successful evaluation of rural entrepreneurship development efforts, entrepreneurship is a vital 
component of rural economic improvement. Entrepreneurial conduct is shaped by religion, caste, 
social mobility, and familial circumstances, among other factors. According to a 2015 analysis 
published by the Global Entrepreneurship and Development Institute (GEDI), the United States 
has ranked #1 in terms of company growth in terms of promoting its entrepreneurs, followed by 
Australia and Canada. Whereas, in (2019), Japan is first in terms of government assistance, 
financing, and strategy for entrepreneurship, followed by Germany and the United States.  
1.1. Objectives 
The primary purpose of this study is to:  
• Present with a critical idea of entrepreneurship to the readers,  
• Emphasize distinct policies and practices, and  
• Elaborate on entrepreneurial challenges  
• Attempts to suggest some essential initiatives as well as implications  
1.2. Methodology 
The research study is primarily based upon secondary data. For this, extant literature related to the 
topic from different databases, websites, and other available sources was gathered. A logical and 
orderly review of the accumulated literature was completed. 

1.3 What is Entrepreneurship? 
Various researchers have defined the term "entrepreneurship" in various ways over time. An 
overview of the essential elements is given in this section, which aims to illustrate the basic concept 
of entrepreneurship and entrepreneurs. It is a quality of the entrepreneur, who envisions and runs 
a commercial enterprise, to be entrepreneurial. Generally self-employed and motivated, an 
entrepreneur has objectives and a willingness to take risks to reach their goals. Entrepreneurship 
may be existing in an individual’s business enterprise or in an established organization. The term 
‘entrepreneurship’ originates from French terms prendre that denotes ‘to take’ and entre, that refers 
to ‘between.’ The term was initially used to depict people who ‘take on the risk’ amongst buyers 
and sellers or who ‘embark on’ a task, for instance, establishing a new business (Audretsch, 2019, 
p. 5). There is a need to distinguish between entrepreneurs and inventors due to their distinct 
characteristics. An innovator is a person who creates something novel. While an entrepreneur first 
gathers and then incorporates all the necessary resources, including people, money, strategy, 
business model, and the risk-taking capacity to turn the innovation into a viable venture (Taiwo & 
Agwu, 2016). 
'Entrepreneurship' is the process through which individuals undertake enterprises regardless of the 
resources they already possess, incurring economic risk in the goal of profit. The correct meaning 
of entrepreneurial activity is to spot possibilities and implement valued opinions (Agwu et al., 
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2017). Since its inception, researchers and professionals have defined entrepreneurship using 
creative, dynamic, fresh, flexible, risk-taking, and management practices.  
1.4 Role of Entrepreneurship 
Entrepreneurship is vital to economic growth and overall improvement by increasing employment 
opportunities, developing agriculture and the service sector, establishing various units of 
production on a small and large scale, assisting in the elimination of regional disparities, 
effectively establishing industries in underdeveloped and rural areas, assisting in the enhancement 
of gross national product and the per income per capita of the individuals in a specific location.  
As entrepreneurship is a low-cost technique for socioeconomic growth and progress, it essentially 
creates jobs, boosts local output, and minimizes the need for imports (Lateef, Charles & Ireti, 
2016). 
Entrepreneurs are constantly looking for ways to improve and develop new ideas and 
manufacturing methods regarding goods and services. Individuals choose to engage in 
entrepreneurial activities for various reasons (Zwan et al., 2016). According to a survey performed 
by (Kuratko, 2023), imperative entrepreneurship has little influence on economic development, 
whereas opportunity entrepreneurship has a significant beneficial effect. Thus, the study concluded 
that entrepreneurship benefits both economic growth and self-employment. 
1.5 Literature Review 
More recent literature extends organizational entrepreneurship to include ecosystem perspectives, 
dynamic capabilities, and sustainable value creation. For instance, Teece (2018) links 
entrepreneurial action to dynamic capabilities, while Miah et al. (2024) emphasize uncertainty and 
opportunity formation. Furthermore, sustainable and social entrepreneurship have emerged as 
dominant themes in organizational contexts (Gruber et al., 2025; Nambisan et al., 2019). Empirical 
evidence also suggests that entrepreneurial orientation positively influences firm performance 
across industries and regions (Alkharafi et al., 2024; Wales et al., 2021). 

Croci (2016) defined entrepreneurship as a discipline complete which can function both 
independently and interdisciplinary. Entrepreneurship has been acknowledged as a vigorous and 
emerging section of the economy. Entrepreneurship has evolved from a range of learning 
disciplines and perspectives, beginning with economics. For example, economists concentrate on 
market elements and regard the entrepreneur as a rational person facilitating business growth 
(Shepherd & Gruber, 2020). According to psychologists, venture creation is similar to the 
manifestation of an individual's personality characteristics (Audretsch, 2019). Similarly, 
sociologists refer to social conditions that foster entrepreneurship, viewing entrepreneurial 
activities because of social and organizational variables. “There are many definitions of 
entrepreneurship, some of them are seeing entrepreneurship as a process of successful 
organization, and other define entrepreneurship as building mindset and skills” (Diandra & Azmy, 
2020, p.236).  
Organizational entrepreneurship (OE) is an essential strategy for enhancing creativity and 
innovation in current workplaces to capitalize on market opportunities. It acts as a multiplicity of 
aspects and issues that play a critical part in enhancing workplace performance (Wales, et al., 
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2021). Kuratko (2023) defined entrepreneurship as a management approach centered on the 
identification and utilization of opportunities regardless of the currently regulated resources. 
Entrepreneurial management actions foster a culture of innovation and risk taking, establish flat 
informal structures, and develop strategies to capitalize on recognized opportunities.  
Entrepreneurship in organizations is a system comprised of two distinct kinds of facts and the 
processes that surround them. Firstly, the invention of new crafts within established companies, 
either internally or through venture capital, and secondly, the renovation of established 
organizations through strategic rejuvenation. According to (Bruton et al., 2022), OE focuses on 
the many procedures and stages involved in launching new enterprises and integrating them into 
the organization'its overall business portfolio. According to Barot (2015), entrepreneurship is a 
necessary component of success, and everyone who develops a new enterprise enters a new 
paradigm of entrepreneurship. Hessels (2019) defines entrepreneurship as the nexus of developing 
nations' economies. Manjunatha (2017) asserted in his paper titled 'entrepreneurship: a potential 
source of employment in India' that a well-developed entrepreneurial sector evaluates a nation's 
social and economic success. Additionally, he says that micro, small, and medium-sized firms 
contribute significantly to job creation. Entrepreneurs establish firms by taking calculated risks 
and looking for business possibilities to develop products or services that are used to target specific 
clients and generate money for the business owners (Wathanakom, Khlaisang, & Songkram, 
2020). 
For instance, Dhaliwal (2016) examined the role of entrepreneurship in economic development 
and determined that it affects the agriculture and service sectors as well. As the political system, 
resources, and industrial climate of an economy all affect how entrepreneurship functions, the role 
of entrepreneurship can vary widely. A capitalist economy relies heavily on developing ideas, 
innovations, and new business opportunities by entrepreneurs, who are people or groups of 
individuals. It's no secret that entrepreneurs want to use their unique talents to make a difference 
in a business venture. 

2. Entrepreneurship Policies & Practices 
Since then, entrepreneurship has established itself as the most powerful economic force on the 
planet. The entrepreneurship policy fosters rising levels of entrepreneurial activity by increasing 
the influx of new entrepreneurs. It is inadequate to focus entrepreneurship policy only on a 
favorable business environment; it is necessary to emphasize an entrepreneurial climate and 
culture. A practice is successful if it incorporates aid from others and the acquisition of necessary 
knowledge along the way. When looking for a company idea, it is vital to conduct a self-inventory 
to determine what knowledge and talents you possess and match them to the appropriate 
opportunity. Entrepreneurs place a premium on the following areas:  

- Individuals meet their needs as they advance through the initial stages of the entrepreneurial 

approach, from understanding to intent to pre-startup and early post-startup.  
-  employs reasonable policy measures such as mentoring and entrepreneurship encouragement. 
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- constructs its support environment in collaboration with a diverse group of formal partners. If 
government agencies plan, nurture, and aid informal industrialists, their ventures will grow. It has 
been referred to as the economic engine.  
Thus, tiny entrepreneurs would enhance their own and the lives of others. Governments must 
address these dimensions of' motivation, opportunity, and skills' through a comprehensive 
entrepreneurship policy approach. As capitalists seek out market openings to gain expertise, 
knowledge, resources, and funding and risk reduction for their businesses, entrepreneurship is 
motivated by capitalists as well (Clercq & Sapienza, 2005; Kontinen & Ojala, 2011). Several 
businesses experience a lack of information and understanding about foreign markets during the 
early phases of internationalization, exacerbating the sense of risk and uncertainty (Grazzi & 
Moschella, 2018). 
International entrepreneurs are motivated by two factors: their internationalization plan and their 
actual implementation of that strategy (Dimitratos et al., 2012). Participating in foreign business 
entails a variety of hazards, including those linked to the geographical location chosen, the 
existence of diverse economic circumstances, and the country's political and governmental 
structures. Additional considerations include the market, the target audience, and the organization's 
own risks (Rahman, Uddin, & Lodorfos, 2017). Shane and Venkataraman (2000) describe 
opportunity entrepreneurship as the process of discovering, evaluating, and pursuing possibilities, 
as well as the manner in which individuals evaluate, investigate, and use them. When given the 
chance, entrepreneurs are more likely to hire in more advanced industries (AnguloGuerrero et al. 
2017). Indeed, entrepreneurs' abilities reflect their ability to mitigate risk, seek out new sources of 
invention, employ creative tools, and learn from the market; these are essential skills for any 
entrepreneur or potential entrepreneur (Wiklund, Johan, & Shepherd, 2005; Lumpkin, & Gregory, 
2000). Entrepreneurs are notable for their willingness to take chances, their ability to solve issues, 
take the initiative, and accomplish goals. The development of entrepreneurial abilities is critical 
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for fostering a culture in which entrepreneurship is viewed as a natural element of human evolution

 
               Fig 1. Entrepreneurship Policy Foundations 
              Source: Stevenson and Lundstrom (2002), p.26 
 
The goal of entrepreneurship policy should not be to expand the number of startups, but rather to 
improve the usefulness of existing ones. According to (Kuratko, 2023), small entrepreneurs are 
market-savvy and are constantly innovating and improving new products. In other words, small 
business owners develop competence in manufacturing and selling products and services to the 
market. to generate revenue on a short, medium, or long-term basis.  
As has been emphasized, the establishment of a favorable economic condition and the existence 
of entrepreneurial enterprises in the United States (Davaria & Farokhmaneshb, 2017). 
Entrepreneurs expand their operations via hard work, excitement, and ingenuity, enabling them to 
employ others, keep local assets, build external assets, and distribute revenue evenly across 
societies. They can register, confirm their ventures, and begin paying taxes and stamp charges 
through diligent work. Entrepreneurship policies take on a variety of forms in different countries. 
Some policymakers formulate precise specific policies in light of the social, political, and cultural 
contexts in order to expand the number of establishments in various countries. 
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There are several functions of entrepreneurship policy, including identifying and improving 
policies based on the strengths and weaknesses of different parts of the economy. As Gamieldien, 
& Van Niekerk, 2017) found in their research, education has a solid connection to starting a new 
business. Additionally, Nambisan (2019) found that entrepreneurship classes encourage students 
to launch their businesses later in their careers. An entrepreneurship education program helps 
cultivate an individual's desire to become a self-starter (Gamieldien & Van Niekerk, 2017). 
Entrepreneurs must design for their firms' foundations throughout the short, medium, and long 
term. The company provides an alternate source of employment. To put their ideas into action, 
budding entrepreneurs need mentoring, advisory services, and programs. They would learn how 
to make the most of the entrepreneurial prospects at their disposal and understand the dynamics of 
change in enterprise management through this practice. A prospective business must be tested 
against a set of standards to determine its feasibility. Standards necessitate a thorough grasp of our 
product or service, a thorough awareness of our competition, and a thorough understanding of how 
much money we will need to manage the enterprise. 
Entrepreneurs of small firms must perform market research, draw on personal experiences, and 
plan for the long term. Cultural norms encourage entrepreneurs to explore entrepreneurial ventures 
(George, et al., 2016). As a result, entrepreneurs are familiar with both official and informal rules 
applicable to the society in which they operate. The rule of law, an effective administration, civil, 
political, and human rights protections, as well as anti-corruption measures, all serve to strengthen 
institutions' mission. These institutions define the behavior standards for businesses and the quality 
of a country's government (Nambisan et al., 2018). Entrepreneurship fosters a country's economic 
growth and helps it maintain its competitiveness in the face of globalization's accelerating trends. 
To develop performance, systematic assessment, or evaluation of an establishment's performance, 
such as entrepreneur and innovator, is required and produced during the learning process. Certain 
procedures for incorporating outcomes into program revisions and future policy expansions must 
be included. According to meta-analyses, entrepreneurship training successfully produces 
balanced and motivating outcomes, which leads to an increase in start-ups (Friedrich & Steyaert, 
2024). Entrepreneurship training is designed to empower participants with the required knowledge 
and skills. (Nambisan, 2018), is viewed as a rational way to encourage new entrepreneurs (Gruber, 
et al.,  2025). Innovation or creativeness is associated with entrepreneurship since it is viewed as 
a critical success factor for entrepreneurs and serves as an analytical component of the 
entrepreneurial process (Melati, Arief, & Baswara, 2018). Entrepreneurs must employ innovation 
to seek answers, solve daily issues, and develop new products or services. 
3. Challenges of entrepreneur 
Arbelo-Pérez et al. (2025) believe that entrepreneurs adapt to their environment's social, political, 
and economic problems. New and developing entrepreneurs must improve their corporate strategy 
thinking abilities through knowledge acquisition from those who have gone before them, which 
may include enlisting the assistance of role models to expand their businesses.  
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According to Grant & Jordan, 2015), the ability to accomplish a goal through listening, acting, and 
obtaining knowledge is more critical than inflexible plans or strategies is considered a vital part of 
a proactive strategy. Entrepreneurs confront several significant obstacles, including the following:  

a. Handling Competitors 
A company's concept and vision are critical when launching a business. The best method 
to differentiate yourself from your competitors is to bring some novel concepts to market 
and keep up to date on your existing clients' interests, likes, and dislikes. Each 
entrepreneur's philosophy for business development may be unique. Indeed, identifying the 
optimal business opportunity or creatively developing an idea is unquestionably not a 
simple undertaking. A great entrepreneur should have the ability to perceive what others 
cannot, a process referred to as "envisioning the idea" (Lohitkumar, Sivaprasad, & Reddy, 
2016). When others see issues, an entrepreneur enable to see opportunities in their place. 
Following that, these prospects will manifest and develop into a company idea. 

b. Funding Venture   
An entrepreneur is the only one who truly understands a business concept. Indeed, having 
merely the basics of a company notion is inadequate to get a business started, 
predominantly with no business financing. Some entrepreneurs lack the capital necessary 
to invest, while others may experience a loss of earnings. Thus, an entrepreneur is 
responsible for locating investors to obtain funds for his or her own business. When starting 
a business, an entrepreneur must convince investors of something that does not exist and 
earn their trust in the desired task before they invest (Nambisan, 2019).  

c. Coping Situations 
As life is made up of unexpected happenings, business may say the same. Positive 
unexpected events result in favorable outcomes, but enterprises should be ready to face 
unexpected negative happenings. According to Mountry (2009), unanticipated company 
issues can take on a various form, including bad debts from consumers, unexpected 
lawsuits, conflicting government policies, insufficient inventory, or simply past-due 
invoices and taxes. 

d. Decision-making 
Entrepreneurs also have difficulties when it comes to making on-the-spot judgments. A 
successful entrepreneur's responsibility is to make sound business decisions that will 
benefit the business in the long run. Decision-making is a skill that is developed via 
experience and trial and error. Before all ideas are addressed in a team, each member gets 
the opportunity to share one. Additionally, the quality of judgments would be improved if 
the team had the appropriate mix of talents and knowledge. If there is any ambiguity about 
a decision, it is good to involve team members and reach a consensus. As a result, including 
your staff in decision-making can benefit the entire establishment.  

e. Managing Employees & Task 
To start a business, it is necessary to find an appropriate individual, as it cannot be managed 
alone. Indeed, it is difficult to determine who is optimally qualified for specific roles and 
activities. After selecting the finest fit, it will be necessary to learn to trust others. 
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Identifying acceptable employees is trivial work in comparison to the business challenge 
of integrating newly hired employees into a team (Teece, 2018).  

Apart from the realities above, Hispanoamérica (2021) recognizes that entrepreneurs face 
considerable obstacles and opportunities in a changing environment, particularly during a 
pandemic as –  
Digital transformation: denotes the process through which an organization embraces digital 
technology to improve business processes, customer value, and innovation.  
Leadership at a distance: Effective distance leaders recognize that the objective is to establish and 
maintain confidence among team members. They are straightforward in their communication 
about how they intend to connect.  
Corporate investors: Indicates an integrated business that would rather instead invest in another 
business. In some circumstances, the investment begins with gaining an interest in the firm and 
progresses to purchasing control of the business.  
Value propositions: Indicates that the startup is aware of the additional value of their product and 
its unique characteristics in the market, of how it compensates, adds value, and solves problems 
for businesses and individuals in various contexts.  

4. Implications of organizational entrepreneurship 
To reach the desired competitive strategic position, businesses must create their own capabilities, 
considering factors such as important information sources, legislation, human resources, and 
fundamental organizational strategies, rules, and policies (Alkaraan, 2024; Gruber, 2025). The 
achievement of an organization is entirely dependent on its internal assets, which are further 
classified as assets or capabilities. Fridhi (2021) asserts that the discovery of new products or 
manufacturing techniques can result in new business organizations that foster societal 
transformation. Occasionally, it is determined that social innovation can result in social change 
(Friedrich & Steyaert, 2024). Thus, entrepreneurs must place a higher premium on their respective 
resources, development, and optimal allocation for optimal utilization. These resources enable a 
firm to create and offer innovative products and services of the highest quality. Entrepreneurs 
develop the capacity to assess and understand their own culture, and the viability of their 
orientations. Entrepreneurial culture is comprised of a set of core principles and expectations that 
are typically rooted in organizational practices.  
These entrepreneurial practices include, but are not limited to, rules, routines, rituals, behavioral 
norms, symbols, language, tales, and decision-making (Friedrich & Steyaert, 2024; Teece, 2018). 
Thus, numerous studies have established that employee contentment improves staff performance 
(Alkharafi, et al., 2024; Miah et al., 2024). Supervising employees' performance has always been 
a problematic responsibility for entrepreneurs. They create career opportunities for youth and 
assists graduates in locating jobs that match their skills and pay a living wage. Initially, they intend 
to handle their business successfully on a local basis. . Additionally, they hold their clients 
accountable. As a result, the opportunity for other small businesses expands, depending on the 
entrepreneurs' availability of additional resources. Entrepreneurs may be interested in international 
initiatives and so expand their local markets. Competence of personnel is critical in dealing with 
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such business difficulties and ensuring the entrepreneurship's income and success (Baard et al., 
2014).  
A productive and high-performing staff raises employee performance management awareness and 
a drive to increase competitiveness (Stanton & Pham, 2014). Three separate studies recently 
discovered that entrepreneurship impacts social welfare metrics based on experimental data. 
According to Rupasingha and Goetz (2013), short-range selfemployment lessens hardship in both 
urban and rural U.S. regions, whereas. In contrast, Atems and Shand (2018) discovered that 
medium-range working for oneself reduces profit variation in the states of U.S, and conclusively, 
Dhahri and Omri (2018) located that business developments in developing countries improve the 
national adapted Human Development Index (MHDI). Farooq et al. (2015) found that small and 
medium-sized businesses (SMEs) face considerable barriers in organizational commitment, 
employee fulfillment, and improving entrepreneurial performance globally, particularly in 
developing countries. Entrepreneurs have a significant positive impact on a country's budget. They 
also encourage and support other businesses and their own, and they provide job possibilities. 
Entrepreneurial culture is defined as a method of learning and a set of criteria that a worker 
achieves through perceiving and assessing the work milieu. Entrepreneurial culture can be 
expressed as a collection of shared values and beliefs that, in conjunction with an organizational 
structure and monitoring systems, contribute to developing behavioral norms. 

5. Limitations & Suggestions  
This research is limited in scope because it focuses on entrepreneurial ventures operating in 
national and international marketplaces and the obstacles they face. The limitations of this study 
provide numerous avenues for future investigation. Nonetheless, there is a need for a deeper 
understanding of the various management techniques and applications of management tools and 
technology, as these may assist small business entrepreneurs in improving their performance, 
thereby separating success from failure. Without a detailed examination of the precise nature and 
kind of variables affecting the entrepreneurial expansion process in various locations, it is 
impossible to achieve the anticipated targets. With this study as a foundation, more research on 
the role of government in endorsing multinational enterprises can be done. Additionally, this study 
used secondary research methods; in the future, reviews may apply quantitative, qualitative, or 
hybrid methodologies to advance our understanding of the limits of knowledge. According to the 
study, the following recommendations are made: 
- an entrepreneur must be able to understand circumstances and opportunities that others cannot.  
- enterprises should make a concerted effort to acquire critical technologies that facilitate 
international transactions.  
- an entrepreneur's ability to pitch their business knack to potential investors must outweigh the 
plan for resource expansion.  
- to assist new and emerging entrepreneurs, a network and mobile-based manifesto must be 
established that allows members to access all information online (Kumar & Raja, 2019).  
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- to inspire young entrepreneurs and raise awareness within the community, social media 
manifestos for instance, Twitter and Facebook, must invite and provide ample time for 
entrepreneurial role models to share their real-world know-how.  
- Efforts should be made on an individual or corporate level, and courses, seminars, conferences,  
workshops, films, promotions, and training should be implemented.  
- New achievers should be recognized with awards, and a national entrepreneurship day should be 
celebrated. 
6. Conclusion 
Innovation, better resource management, risk-taking, and providing new value for customers are 
all characteristics that might be considered hallmarks of a successful entrepreneur's approach. 
Entrepreneurs contribute significantly to a country's economic development because they are 
constantly on the lookout for changes, respond to them, and seize the opportunities they present. 
Global technological advancements have been shown to substantially contribute to the success of 
most small enterprises. Even though all business owners have embraced the use of technology to 
run their operations. Small business owners accept entrepreneurial action based on their 
willingness, which is affected by entrepreneurial resources and background, state subsidies, and 
the volatile atmosphere in which the business operates. For example, failing to consider the nations' 
values in which transactions occur may operate as an impediment for an entrepreneur who must 
focus on that country's culture. This is because the factors that shape cultural values in one sector 
may be unacceptable in another. Furthermore, government regulation and environmental 
challenges play a vital role in international transactions and profitability for entrepreneurs. As a 
result, entrepreneurs must be aware of government regulations in the country of operation to 
understand their limitations for any transactions they wish to conduct. A thorough examination of 
the nature and types of variables that influence the entrepreneurship growth process at various 
stages is required. It is impossible to attain the required goals without this, and it is also imprudent 
to make long-term policy and planning decisions. Entrepreneurial duties and responsibilities differ 
in every nation, contingent on the available socioeconomic, political, and natural resources. As a 
result, entrepreneurship plays a critical task in the establishment of job prospects and the expansion 
of an economy. 
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